


STATE OF SOUTH DAKOTA CLASS SPECIFICATION

Class Title: Senior Graphic Designer					Class Code: 021073
										Paygrade: 	GH


A. Purpose:

Leads the creation of visually compelling and strategically aligned designs that support brand identity, marketing objectives, and institutional goals. Oversees complex design projects including campaigns, digital platforms, publications, and branded merchandise for promotional, educational, fundraising, and governmental initiatives.

B. Distinguishing Feature:

The Senior Graphic Designer performs advanced design work and leads creative direction for high-impact projects. The Senior Graphic Designer independently manages priorities, guides visual strategy, and mentors junior staff, while collaborating with high-level stakeholders to ensure alignment with agency, department, or institutional goals.
The Graphic Designer conceptualizes and creates visual content that communicates ideas, enhances brand identity, and engages audiences across digital and print platforms; collaborating with cross-functional teams to deliver high-quality design solutions aligned with strategic goals.

C. Functions:
(These are examples only; any one position may not include all of the listed examples nor do the listed examples include all functions which may be found in positions of this class.)

1. Lead the conceptualization and execution of high-level visual strategies for major campaigns, institutional branding, and cross-platform initiatives.

2. Oversee the use of design software and tools to produce polished, innovative, and technically sound visual assets.

3. Ensure brand integrity and consistency across all visual communications, including sub-brands and partner collaborations.

4. Present and defend design concepts to senior leadership, incorporating strategic feedback and aligning with broader organizational goals.

5. Review and approve design proofs, ensuring accuracy, quality, and readiness for production.
	
6. Research and implement emerging design trends, technologies, and methodologies to maintain creative excellence and innovation.

7. Direct collaboration with cross-functional teams including marketing, communications, development, and IT to deliver cohesive visual solutions.

8. Consult with internal and external clients on project scope, timelines, budgets, and technical feasibility.

9. Supervise and mentor junior designers, providing guidance, feedback, and professional development opportunities.

10. Manage multiple concurrent projects, ensuring timely delivery, quality control, and alignment with strategic priorities.

11. Serve as a creative lead in departmental initiatives, contributing to policy development, process improvement, and strategic planning.

12. Perform other related duties as assigned to support departmental and institutional goals.

D. Reporting Relationships:

Typically reports to a Creative Director, Marketing Manager, or equivalent. May provide guidance or direct supervision to team members or contractors. Regularly collaborates with senior stakeholders, project managers, and external vendors. 

E. Challenges and Problems:

Responsible for translating complex, abstract concepts into compelling visual narratives that resonate with diverse audiences. Must balance creative innovation with practical constraints such as budget, timeline, and compliance requirements. Challenges include managing competing priorities, resolving design conflicts, and ensuring accessibility and usability across platforms.

F. Decision-Making Authority:

Exercises independent judgment in creative direction, project prioritization, and resource allocation. Makes decisions regarding design strategy, production methods, workflow, and team assignments.

Decisions referred include budgetary determination, final campaign concept approvals, and high-stakes deliverables involving executive materials.
G. Contact with Others:

Frequent contact with department leadership, project stakeholders, and creative team members. Regular interaction with external vendors, printers, and consultants. Occasional engagement with executive staff, legal counsel, and event coordinators.

H. Working Conditions:

Work is typically performed in a standard office or studio environment, with extended periods of computer use required for design and production tasks. The position may involve frequent sitting, visual concentration, and repetitive hand movements associated with digital design tools and software. Occasional lifting or transporting of printed materials, signage, or equipment may be required. Work may occasionally extend beyond normal business hours to meet critical deadlines or support special events. 

I. Knowledge, Skills, and Abilities:

Knowledge of:
· Advanced principles and practices of graphic design, layout, typography, and visual communication and storytelling
· Strategic marketing and communications in public sector or academic environments
· Design platforms and tools such as Adobe Creative Suite (Photoshop, Illustrator, InDesign), Figma, Canva, and related software
· Print production processes, digital publishing, and file preparation for various media formats
· Accessibility standards and inclusive design practices
· Project management fundamentals and workflow coordination in collaborative environments

Skill in:
· Leading design strategy and execution for complex, multi-channel projects
· Communicating design rationale to diverse audiences, including executives
· Mentoring and developing creative talent
· Troubleshooting technical and creative challenges
· Managing high-volume, deadline-driven workloads

Ability to:
· Translate strategic goals into compelling visual solutions
· Maintain brand consistency while innovating within guidelines
· Collaborate effectively across departments and disciplines
· Provide leadership and guidance in creative decision-making
· Adapt to evolving technologies and design trends
· Ensure compliance with accessibility and production standard
· Handle constructive feedback and revise designs accordingly
· Ensure clarity and usability of client-provided files for production and distribution
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