


STATE OF SOUTH DAKOTA CLASS SPECIFICATION

Class Title: Graphic Designer						Class Code: 021072
										Paygrade: 	GG


A. Purpose:

Creates visually compelling designs that support brand identity and marketing objectives, such as, but not limited to, advertisements, social media graphics, presentations, and gifts or apparel, for use in promotional, educational, fundraising, and government initiatives.

B. Distinguishing Feature:

The Graphic Designer conceptualizes and creates visual content that communicates ideas, enhances brand identity, and engages audiences across digital and print platforms; collaborating with cross-functional teams to deliver high-quality design solutions aligned with strategic goals.
The Senior Graphic Designer performs advanced design work and leads creative direction for complex projects. The Senior Graphic Designer independently manages priorities, guides visual strategy, and mentors junior staff, while collaborating with high-level stakeholders to ensure alignment with agency, department, or institutional goals.

C. Functions:
(These are examples only; any one position may not include all of the listed examples nor do the listed examples include all functions which may be found in positions of this class.)

1. Conceive and develop visual concepts for diverse marketing initiatives such as campaigns, websites, social media, packaging, and print materials.

2. Utilize design software (Adobe Creative Suite, Figma, Canva, etc.) to create and produce high-quality graphics, layouts, and visual assets.

3. Maintain brand consistency across all visual outputs, ensuring alignment with established guidelines and standards.

4. Present design concepts and other ideas to stakeholders, gather and incorporate feedback, and refine projects to meet objectives and expectations. 

5. Provide design proofs to clients prior to production to ensure needs are met prior to printing.

6. Continuously research and integrate current design trends, tools, and technologies to enhance creative output and maintain relevance.

7. Collaborate with writers, marketers, developers, and other creative professionals to produce cohesive and effective visual communications.  

8. Consult with clients regarding timelines, available materials, cost considerations, stylistic preferences, and technical capabilities or limitations.

9.  Act as supervisor in absence of leadership. 

10. Support the onboarding, training, and professional development of new or lower-level staff by providing guidance, sharing expertise, and fostering a collaborative environment.

11. Produce work in sufficient quantity and quality to meet project specifications and deadlines, ensuring timely and satisfactory completion of assignments. 

12. Perform other related duties as assigned to support departmental goals and ensure the successful execution of projects and services. 

D. Reporting Relationships:

Typically reports to a Creative Director or Marketing Manager and involves close collaboration with product leads and project coordinators. May provide guidance or direction to team members or supervise less experienced staff or assistants.

E. Challenges and Problems:

Expected to transform abstract information into visually engaging, accurate, and easily digestible formats while maintaining design cohesion and brand integrity. This requires balancing creativity with practical constraints such as tight deadlines, limited budgets, and evolving client expectations. Must consistently deliver high-quality, high-volume output that meets both aesthetic standards and functional requirements.

Additional challenges include ensuring client-provided digital files are clear, legible, and compatible with production systems. This may involve troubleshooting file issues, clarifying unclear content, and advising clients on best practices for file preparation to ensure smooth and efficient project completion.

F. Decision-Making Authority:

Exercises independent judgment in prioritizing tasks, managing personal workflow, and coordinating production schedules for printing and scanning services. Selects appropriate design mediums, production methods, and determines layout, color schemes, typography, and overall visual style to effectively communicate and meet project goals.

Decisions requiring higher-level or external approval include finalizing project concepts and subject matter, resolving priority conflicts across multiple projects, determining budget allocations, approving capital asset purchases, deciding print quantities, selecting presentation formats, and addressing client concerns related to specifications or deliverables.

G. Contact with Others:

Daily contact with supervisor, team members, and marketing or other staff. Weekly contact with stakeholders, project coordinators, production services, web developers, and IT personnel. Occasional contact with vendors, executive or legal staff, and event coordinators.

H. Working Conditions:

Work is typically performed in a standard office or studio environment, with extended periods of computer use required for design and production tasks. The position may involve frequent sitting, visual concentration, and repetitive hand movements associated with digital design tools and software. Occasional lifting or transporting of printed materials, signage, or equipment may be required. Work may occasionally extend beyond normal business hours to meet critical deadlines or support special events. 

I. Knowledge, Skills, and Abilities:

Knowledge of:
· Principles and practices of graphic design, layout, typography, and visual communication
· Branding standards and identity systems, particularly in public sector or academic environments
· Design software and tools such as Adobe Creative Suite (Photoshop, Illustrator, InDesign), Figma, Canva, and related platforms
· Print production processes, digital publishing, and file preparation for various media formats
· Accessibility standards and compliance requirements for public-facing materials
· Project management fundamentals and workflow coordination in collaborative environments

Skills in:
· Creating visually compelling designs that effectively communicate complex information
· Using design tools to produce high-quality graphics, layouts, and multimedia assets
· Managing multiple projects simultaneously while meeting deadlines and maintaining quality
· Communicating effectively with clients, colleagues, and vendors to gather requirements and present design concepts
· Troubleshooting design and file issues, including resolution, formatting, and compatibility
· Adapting to new design trends, technologies, and tools to enhance creative output

Ability to:
· Interpret client needs and translate them into clear, engaging visual solutions
· Maintain consistency with institutional branding and design standards
· Work independently and collaboratively in a fast-paced, deadline-driven environment
· Provide mentorship and training to junior staff or new team members
· Handle constructive feedback and revise designs accordingly
· Ensure clarity and usability of client-provided files for production and distribution
· Read and understand Central Duplicating job tickets
· Perform other related duties as assigned to support departmental goals



CC: 021072  EEO: 3  EST: DATE  REV: 11/2025		1	

